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� Discovery

� Surveys

� Goal Ideation

� Sitemapping

� Wireframes

� Graphic Design

� Web Development

� Content

� Review

� Measurement
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Search Engine Optimization

Pay Per Click Marketing

Email Marketing

Online Videos

Billboards

TV

Conference Presentations

Twitter

Facebook

LinkedIn

Trade Publications

Blogs

Mobile Marketing

Webinars

Press Releases

Sales Collateral

Online Reviews

Customer Events

Word of Mouth

Direct Mail

Cold Calls

Guerrilla Marketing

Affiliate/Distributor Marketing

Surveys

White Papers

Radio Ads

TV Ads

Association Marketing

Tradeshows/ExposLanding Pages
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Websites
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� Situational Analysis

� Business Objectives

� Marketing Strategies

� Information Insight
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� Sales tools

� Marketing materials

� Match website to how you present your business

� Help evaluate customer relationships
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� Become a Thought Leader

� Earn trust and credibility

� Offer insights , information and 
ideas

� Position your company as an 
industry authority  and 
resource

� Blog Articles
� White Papers
� Case Studies
� Conference Presentations
� Service Experts
� Social Media
� Industry Journals
� News
� Events



+���%���,�����	��!��������������������

����������� ����
���!�����������������������������	�����	��%����!��� �����%�-

.�/�����
����0���������%�1�������-�2����/��!����	

*(!����	�
� Become a Thought Leader

� Earn trust and credibility

� Offer insights , information and 
ideas

� Position your company as an 
industry authority  and 
resource

� Blog Articles
� White Papers
� Case Studies
� Conference Presentations
� Service Experts
� Social Media
� Industry Journals
� News
� Events









�

����%	�3�/�!��������	
� Show what you do

� Demonstrate  quality

� Highlight value and process

� Portfolio
� Maps
� Link products and services
� Photo galleries
� Videos
� Press releases
� Testimonials
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1����	��������!���
� Who you are

� What you do

� What you provide

� Photos of real people
� Numbers
� Case Studies
� Testimonials
� Results
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� Allows you to speak persuasively 

to each audience

� Maximizes user experience

� Allows for compelling calls-to-action

� A variety of calls-to-action
� Applications vs Products
� Market pages
� Maps (service areas)
� “Self Selecting” navigation elements
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� Adaptability 

� Accessibility

� New technologies for increased 
efficiencies

� Customer Experience

� Animations
� Mobile Responsiveness
� New Technologies
� Integrations
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� Too many brands

� Distinguish  products and values

� Reasons lead to conclusions, 
Emotions lead to action

� Customer Experience

� About pages
� Content, content, content
� Links to value propositions
� Calls-to-action














