
Tuning Out The Static:
Modern Web Essentials



● Plaudit Design is…
○ Web Strategy
○ Custom Web Design
○ Internet Marketing

Who is Plaudit Design?

Matt DittbennerDavid Schlotfeldt



● Summarizing key components of an 
effective web presence

Essential?
● High Impact
● Technical Details
● How To
● Possibilities and Opportunities

Tuning out the Static



● Goal & Strategy Guides Decisions
○ Channel selection and application
○ Design Style that appropriate
○ Layout decisions
○ etc.

Start With a Strategy



(1) High Volume (2) Consumer (3) Simple Services

TurboTax.com



(1) Long Term Relationship (2) Business (3) Advanced Services

BakerTilly.com



● Here we are focusing on what is part of most 
strategies

● It’s different for each company

● These items will be applied to different 
degrees for each company

From Strategy to Tactics



Reach
Bring People To Your Website



Organic Search
● Match Words
● Importance of Links
● Understanding of User’s Search Context

○ Geographical location of interest.
○ Type of devices being used.
○ etc.

● Understanding Types of Content
○ Products vs News vs A Person
○ Use this to display information differently



Localized Results
● Search engines able to determine when a 

location matters

● They extract location of interest based on:
○ Search term: “restaurants in st paul”
○ Your GPS location.
○ Your previous searches.



Let’s See This!
Search: “sales tax”
● No location specified
● Results are related to

○ MN
○ St Paul
○ US



Compared To...
Search: “sales tax”
● Using an 

anonymous proxy 
that hides my 
geographic location.

● We see results 
related to Texas, 
New York, 
California, etc.



Results Page



Now what?
● Verified Listings

● Accurate and Consistent
○ Addresses, names, phone, etc.

● Additional
○ “GetListed.org” - Has a great tool to help.



High-Quality Results
No Longer Just About Links



Online Reviews



So what? Higher Ranking
“burger restaurant”

“best burger restaurant”



So what? Stand Out
Stand out in search results



Now what?
Many platforms to consider, but start with:



Enhanced Search Results



Enhanced Search Results
Standard search results:

Title

DescriptionURL



Enhanced Search Results
Product InformationBreadcrumbs

Rating & Reviews

Video Thumbnail

Location & Title



So what? Huge Impact!
● Enhanced results have more visual impact.

● Leading to: Increased click-through-rate

● Research suggests CTR increases of 30%, 
50% and even 200%



Now what?
● Use metadata to inform search engines 

about additional content details.

● Recommended technical approaches:
○ Google Sitemaps
○ Schema.org

● Speak with your web developer for specifics.



Paid Placement



Paid Placement
● In The Beginning - Limited targeting options

● Targeting Evolved - Providing greater 
control over where and who sees your ads.

● Social Platforms - Gained traction, began 
monetizing, and are able to provide 
extremely detailed targeting methods.  



Search Results
Paid ads in search results.



Search Results

Product Listing Mobile Results



Search Results
● Ad Extensions

○ Call Extension

○ Seller Rating

○ Sitelink Extension

○ More...



Content Networks
● Appear Across the Web
● Ad Types - Text, image, interactive, video



Targeting Options
● Search Ads 

(Standard)
○ Search Phrase
○ Location
○ Language
○ Time of Day
○ Device

● Content Network 
(Additional)
○ Keywords & Topics
○ Age & Gender
○ User Interests
○ Remarketing

Remarketing allows you to create campaigns 
that target users that have previously visited 
your website. This helps you to capture traffic 
that otherwise may have been lost.



Social Networks
● Many options for various types of ads
● Very detailed targeting options



Why pay for advertising?
● Reach A Greater Audience

○ Sites that aren’t search engines or social networks. 
News sites, etc.

○ Gain visibility in searches you don’t rank for.
○ Unlimited in number of ads while SEO may limit you.

● Stay In Front of Customers
○ Remarketing lets you display ads to those who have 

previously visited your site.



Quick!
● Immediately Be Seen

○ SEO and social take huge time investments, and 
take time to see results.

● Test New Markets and Market Segments

● ROI
○ Easy to compare cost of advertising in terms of 

Cost-Per-Acquisition



Now what?
1. Select Channels - Select the channels that 

work best for your business and strategy.

2. Run Targeted Ads - Target potential 
customers with detailed targeting criteria.

3. Monitor & Improve - Using data collected 
on CTR and conversions, optimize ads to 
improve ROI.



Every User, Every Device



Every User, Every Device
● Mobile devices drive traffic:

○ Average: 20 - 30%
○ Mobile-friendly industries: 30 - 40%
○ Mobile-enhanced websites: 60%+

● Mobile devices assist conversion:
○ Almost 30% of all conversions include 

mobile devices
○ Almost 50% of cross-device conversions 

are initiated from a mobile device



Every User, Every Device
● Device diversity

○ Screen sizes 
○ Resolution
○ Browser
○ Software
○ Power
○ Speed



Every User, Every Device
● Small Screens

○ Still highlights key 
actions

○ Updates layout to 
maintain message



Every User, Every Device
● Small Screens

○ Updates layout to 
maintain key 
functionality

○ Optimizes for touch 
vs. click interaction



Now what?
Most organizations will see significant benefits 
from a high-quality mobile-friendly website. 
Work with your web team to focus on:

● Maintain key actions and conversion focus.

● Responsive vs. Mobile URL

● Liquid layout vs. adaptive layout



Conclusion
An effective web strategy will:

● Drive high-quality traffic to your website

● Solve visitor’s problems

● Convert visitors to customers



Conclusion
Be sure to address:

● Localized Results - Google +, Bing Places

● Online Reviews - Google +, Yelp

● Enhanced Search Results - Sitemaps, Schema.org

● Paid Placement - Search and social

● Mobile Responsive - Fluid layout



The End
Plaudit.com/TechPulse-2014-Essentials




