Optimize Your
Website's Content

for Visitors and Search Engines
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Your Site Is
Not Delivering
Results

Why is this?
* Getting the wrong visitors

* Too much “inside jargon”
will draw your competitors
instead of your customers

* The visitors you are getting
are leaving out of
frustration
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Solution:

Put Your
Audience First!
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Approach

1. Get In the Mindset

2. ldentify Content Needs
3. There's a Page for That
4. Write the Content
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Get In the Mindset

First, identify audiences and needs. Then business goals.
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Get In the Mindset:

Identlfy Audiences

Eliminate the tendency to think of
company needs only

* Instead put your audience first

* Start by listing audiences

A Cleaning Company

* New Visitor
* Potential Customer
* Previous Customers
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Get In the Mindset:
Add Prioritized Needs

A Cleaning Company

* New Visitor
— What services do you offer?
— Are your services for me?

. Potentlal Customer
Are you good at this?
— Can | trust you to be left alone in my home?
— How much does it cost?
— Do you have any specials?
— How do | get your services?

* Previous Customers
— Repeat discounts or “subscriptions”?
— Referral discounts?
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Get In the Mindset:

What do you want them to do?

* Identify your business goals for each audience
* Increase value of your website by increasing conversions

A Cleaning Company

* New Visitor
— What services do you offer?
— Are your services for me?
— To learn more

: Potentlal Customer
Are you good at this?
— Can | trust you to be left alone in my home?
— How much does it cost?
— Do you have any specials?
— How do | get your services?
— To request more information
— To request a quote
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Previous Customers

— Repeat discounts or “subscriptions”?
— Referral discounts?

— To become a “subscription” customer
— To send referrals

— To provide a testimonial
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Identify Content Needs

What content does your site need?
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Identify Content Needs:
Develop a List of Content Needs

Needs and Goals Content Needs

* New Visitor * Service Information
— What services do you offer? — List of services
— Are your services for me? — Service details
— To learn more — Pricing

* Potential Customer * Specials / Deals

— Information on specials and how to take
advantage of them
— Referral program

— Are you good at this?
— Can | trust you to be left alone in my home?
— How much does it cost?

_ Do you have any specials? * Customer Testimonials and
— How do | get your services? Reviews
— To request more information — A variety of testimonials for different
— Torequest a quote areas and types of customers using an
array of services
* Previous Customers — Positive service reviews
— Repeat discounts or “subscriptions”? * Contact Information and Form
— Referral discounts? — Address, phone number and email
— To become a “subscription” customer — Form needs to collect information
— To send referrals needed to provide a quote \/

— To provide a testimonial \E;
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Identify Content Needs:
Develop a List of Content Needs

Needs and Goals Content Needs

* New Visitor * Service Information
— What services do you offer? — List of services
— Are your services for me? — Service details
— To learn more — Pricing

* Potential Customer * Specials / Deals
— Are you good at this? — Information on specials and how to take

— Can | trust you to be left al aRd\]iantalge of them
— How much does it cost? — yeleiiatBioa]

e in my home

_ Do you have any specials? * Customer Testimonials and
— How do | get your services? Reviews
— To request more information — A variety of testimonials for different
— Torequest a quote areas and types of customers using an
array of services
* Previous Customers — Positive service reviews
— Repeat discounts or “subscriptions”? * Contact Information and Form
— Referral discounts? — Address, phone number and email
— To become a “subscription” customer — Form needs to collect information
— To send referrals needed to provide a quote \/

— To provide a testimonial \E;
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There's a Page for That

Assign content needs to web pages.
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There's a Page for That:

Web Pages

Content Needs Home
* Service Information
— List of services
— Service details
— Pricing
Services

« Customer Testima w
Reviews

— A variety of testimonials for
different areas and types of
customers using an array of
services

— Positive service reviews S

|

Carpet
Cleaning
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There's a Page for That:

Web Pages

Content Needs Home
* Service Information
— List of services
— Service details
— Pricing  »
* Customer Testimonials and Services
Reviews

— A variety of testimonials for

different areas and types of

customers using an array of

services
— Positive service reviews Cal’pet

Cleaning
g
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There's a Page for That:

Web Pages

Content Needs Home

* Service Information l

— List of services
— Service details
— Pricing

* Customer Testi

Reviews

Services
— A variety of testimonials for
different areas and types of

customers using an array of l
services

— Positive service reviews o Carpet
Cleaning
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Write the Content

Quickly outline each page before writing.
Always keep your audience needs in mind.
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Write the Content:

Quickly Outline

Carpet Cleaning
Summarize the service
Price

Unique selling points
Review and testimonials

Call to action

— To request more information
— Torequest a quote
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Write the Content:

Quickly Outline

Carpet Cleaning _ |
Summarize the service Service Information
. — List of services
Prl_ce ‘»— Service details
* Unique selling points — Pricing

* Review and testimonials « Customer Testimonials and
* (Call to action \Reviews

— To request more information

— A variety of testimonials for
— Torequest a quote

different areas and types of
customers using an array of
services

Positive service reviews
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Write the Content:

Fill In the Blanks

Carpet Cleaning

Summarize the service
— Fastest carpet cleaning in the metro area
* Price
— New customer special $30/room
* Unique selling points
— Guaranteed to be in an out in one hour
— Chemical free sanitizing
* Review and testimonials
— Use Jane's testimonial
* Call to action

— To request more information
— Torequest a quote
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Write the Content:
Tlme to Write

Use your outline

* Standard rules apply:
— Grammar and spelling count

* Keep focused on audience needs
and then your business goals

* Pages should only be as long as
necessary
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Write the Content:

Pointers (1/4)

* Use your audiences
language

WWW.PLAUDIT.COM

MICHAEL SCHLOTFELDT & MATT DITTBENNER

"‘{ Google AdWords: Keywo...

N

e

My Client Center
| Tools » Keyword Tool

Teols

Traffic Estimator

Placement Tool
v Starred (0)

Include terms (2

Exclude terms (2

All Categories
Apparel
Finance

[+ Home & Garden
Real Estate
Sports & Fitness
Vehicles

Show zll categories
Match Types

[ Broad

[ [Exact]
"Phrase”

Help

related terms?

| Google AdWords ich

How do | get additional keyword
ideas using categeries or

‘What new features does the

com | Halp | Sign out

Client reporting  LIUEIETT1e

Find keywords

Based on one or both ofthe fallowing:
Word or phrase (one perlinge)

self storage

Show Website

[] only show ideas closely related to my search terms (2

Advanced options

Search

Locations: United States %

Customer ID- 685-723-6855

Report an issue | Product survey

Languages: English %

About this data (2

+ Add keywords || Download v | | £ e ki
Sortec by Relevance Columns.
[0 Keyword ‘Competition Global Monthly Local Monthly  Local Search
Searches (2 Searches (2 Trends
[} "self storage” 550,000 368,000
= “self storage 2600 2900
association”
] “self storage for sale” 3,600 2,900
= “sccurity scif storage™ 2,000 2,800
] "self storage plus”™ 720 720
= "secure self storage” 3,600 1,300
] "self storage 2,400 880
= companies”
= "self storage jobs™ 1,300 1,300
= "theap self storage” 1,900 880

Go to page: Elshnw rows: 14| 4 |1-500f800| » | »

-

| <« C' | @ ntips//adwords.google.com/o/Targeting/Explorer?_u=6123699409&_ c=0954736879&ideaReq 15 % &7 A
My Client Center | | Jump to client lz“
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| & @D vewwhaywest.

k Call for more info: (E81) 291-0466 Swirt
Custormar-Focrnd Ervrormantal & industial Sabiuns L0 BBV EIRR LY Sovernment Scrviecs . AbourUs  Cantoet Us

Lomfsrnacn: o management serviresfwaste transparatinn disposalhiml aF
f 9 r fwaste 1 d hin &

B Vi e Voo g e |

Displaying ol v vives Click heeie L

Enviranmental Cansulting & e ar snadacion ard Nisposa
Remediation Services HAZARDOUS WASTE
Industrial Cleaning & Waste TRANSPORTATION AND

Managsemsent Services

DISPOSAL

Lab Packing

\Waste Transpor Lation and Disposal

Facilily DeionLamination 8 Hiyl

nAzAm Clpaning Related Links

Pharmarestoal Vinate

Ly U1 ederal Woto- Safer

‘ ' 7 °
) ica non
Manzgeunl e A P .
i W Welre no e g ary uowwasle g Fagiily =0 we can g e
Suis mass enst-sFactve methor for =il waste sispassl a=d
Emargency & Rapid Spill seylivg nswls.
Response Services

How We Can Help You:

« Marifesting & lasel ng

Wasts charzcenzaton

Faclily pe 1 iling

oo A * Good web content can be skimmed
— Put the most important
W e information near the top
— Headers, larger lead in text, pull
quotes, etc.
— Use lists
— Use visuals (e.g images and
diagrams
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Write the Content:

Pointers (3/4)

* Position and density of
keywords for search engine
optimization (SEO)
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[ Effects of RadigLor | Radi..

1 TRODUC TR,

RADIATION & ME

= effeds ol radidlivn
radiatior. & cancer
radiatior. &
reprodudion
controversy

SOURCES & USES
MYTHS

Q8A
RESCURCES
BLOG

ABOUT U3

CONTACTUS

« C' | @ vewwradiationanswers.org/radiaticn-and-me/e*fects-of-radiation.hitm

=earcn [Site |

ANSWERS TO QUESTIONS
ABOUT RADIATION AND YOU

Effects of Radiation

We hzve a lo: to be concerned about. Some people sav small amounts of radiation
are gond far yno while nthers zay frere is nn amount of radiation that is safe. 50
why can't comaona make it eacy to decide wnen or if you ehould worry about
radaton Thatis =xactly what we're going te do here—help by providing
the facts. IF y nt additional information on why there is disagreement abolt the
ettects ot low-level rad ator, we hzve provided this in the secuion htled
"Controversy."

Let’s Begin

Raciation specialists use the unit "rerr” =r1) to describe the amount o7

rad aton dose someone reczvec. ¢ to use that unit throughout the
secions, Without getting inte tachnical soecifics about that unit, it is enougn to know
that it indicates a measurs of how much radiation eneray is absorbad in our body.
anr, as we will see in cthar sertinns, he tatal energy that is ahsarhed and its

sffectivensss in causing changs ie the basiz far determining whather haslth sffecte
may resalt.

Vil gel inlo suime celail laler, bul fur a baseline—

# Lremreceved n 3 short pericd or over a long period is safe—ws don’t
expact odservable heakh ettects.

« 1) rem reczivec ir a stort peroc or over a long period is safe—we don
expzct immediate observable health effects, although vour chances of getting
ranrar migat he very slightly increazed.

-

100 rem receved n a chert time can cauge obearvable health sffacts from
which your bedy will likzly recover, ord 103 rem recsivec ir a skort time or
owver many years will increase your chances of getting cancer.

* 1,000 r: n a short or long perod ot time will cause iImmediazely observable
hzath effects and is ikely tc cause death.

Safe or Not?

Vihy co some proale say all | 3R =xpasirs is bad and others say it can be okay?
Ewven the scientific communizy differs on ths answer o the question of low radiation
doses and health eftects. Rediation can cause biolaog cal changes in cells waen they
are outs de the human body, znc these can be seen ina aboratory even when the
doge is small. However, these chanaes are not seen or cannot be rzlzted to health
effects in humans. The fast ~hat changes can necur may make saome penple helieve
all raciation ic bad and ths fac: that this ic not ralzted to human health effacts may
make oters believe it is safe at low levels. The hurran h=a th effects that have been
observed have oezn when individuals or groups havs received larger doses of
radaton (more than 50 r2m) trom events like those due to m litary uses cf nuclear
weapons, accidents, and uses of radicticn n medizine for therapy.

14 & nanulation rereives & rediation dres of 190 rem in & short nerind nf time. we
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/ #% Professional Minncapolis.. || <k

o [ ]

€' | ® www.plauditdesign.comfweb design minncapolis.htm

| & &

i e Contact Us Today (651) 646-0696
» Hequest a Free Vieetng
plaudl,L bome  Forfoin  Services  AboutUs  Contact Us bt L

WebDesign  INfemet Lisketng  E-COmmete  Oiner Senvices

Web Design & Development

The development of successful weksites requires

zxperiencz and knowledge that cuts across artistic.

technical and marketing disciplines. Professional

weksite creation requires skills in graphic design, web
development, websitc hosting, Internct marketing and

site maintenance - all performed in a professional

developmenl environment and a well siuclured web

design process that leads to the fulfillment of your
business goals.

Web Design Examplzs

Tungsten Pride {J Spray
Tungsten Pride wanted us 2 develop ar ©
sammeree weksite that highlights their
oustam rng orcatizn arosczs and
communicates to sumamers the cppartunity

to create unigue rng designs.

I Se=More

cnline visibility.

I Ges o

Ready for Results? Time to

- Elc

G EBpray hircd ws e develop and design o
weh itz that would provide more informadion
chout their product:, gencrate oalire les

lzads and ingease ther site tafic and e

Baja Calforia Spanish _anguage Schod
Baja Solifomia Language Coll=ge wanted a
orcative, simple website that ol=ardy

communicacd their purpose.

| » €ortact Us |

a
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Write the Content:

Pointers (4/4)

* (Calls To Action
— Buttons or text
— End with and weave into text
— Avoid “click here” link text

\/
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Write the Content:
Common Mistakes

* Plagiarism and duplication
* Keyword stuffing

* Too much detall
— Writing for the sake of writing (every page, sentence and

word should have a purpose)
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Write the Content:

Copywriters Rock!

* Fresh and external perspective
helps to clearly and quickly
identify important information

* Focus on talking points instead
of grammar

* Reduce time commitment

* Decrease turnaround time and
keep projects on schedule

* SEO and media appropriate

B
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Summary

* Put your audience first and you will be rewarded with:
— Increased search engine traffic;
— And increased conversions.
* Approach
— Get In the Mindset
— ldentify Content Needs
— There's a Page for That
— Writing the Content

* Remember, it's the web. Its more like an Etch A Sketch
than a permanent marker.

— You can learn from feedback and improve your site's
structure and content quickly over time. .
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Any Questions?

http://s.plaudit.com/spacc-content-preso
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