Improve Your Marketing Through

Website Trends &
Techniques
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. So many options!

How do you choose how to
connect with your audience? O
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Imagine knowing
what works for
your organization
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* Established in 1998

* Seek long-term partnerships \ ,
S, i

* Full service graphic design firm
with a focus on web solutions

* One-stop Internet shop
* From planning to design to
hosting and maintenance
* Internet marketing and p

measurable results
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Why focus on

the Internet?

WWW.PLAUDIT.COM - MICHAEL SCHLOTFELDT

Just tools in a toolbox

Each tool should be part of a larger
strategy

A website is a must for credibility

Interactive and engaging media

Long-term cost advantages
Efficiency of the creation

Data driven decision making

Ability to change at any time
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The Process

* Understand big picture

* Plan and then implement 819/7/@
* Measurable results > S
SN
* Improve through feedback 3
+ Not just online Implementation
Cycle
<
™~
et
Discovery  Plan Development
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* Setup and base knowledge

* Online examples

* Apply the ideas to offline campaigns
* Strategically use tech trends

* Useful ideas to implement
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Measurement Tool

* Many options available

* Google Analytics
— Easy to install and use
— Variety of advanced features
— Becomes more powerful every year
— Freelll

GOOGLE ANALYTICS
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Setup Google Analytics

| |- Goagls Analytie iia v

* www.google.com/analytics | ° gle

P C reate a n ACCO u nt Home  Tleatures  Learn  Parmers  Premium  llelp

your site o g

My Dashboard

* Ignore all traffic from e

FSTIT) EATT

your offices f By

=zcript type="textjavascript™

var_gag=_gaqg|| [

_gaq.push([_trackPageview]);

(function() {
var ga = document.createElement(script’); gatype = textfjavascript; ga.async=1true;
ga.src = (https: == document.location.protocol ? "hitps:iissl : *hitp:ifwww’) + .google-analytics.comiga.js;
var s = document.getElementsByTagMamescript)[0]; s.parenttode.insernBefare(ga, s);

H4

«lscript=

Enterprise-class web analytics.

* Enter the tracking code to

B 24 W% rganic

B 23.05% raterral
#4.85%, direct
T3E% ermail

rd

Sign in or | A reAte AN ACCANNT

O
Time on Gite by Gountry
Av)
CouritrwTerritory Visits 1—";: an
Unitesed S lubos 67145 €0l )
Uniitesed % sggedorm 18,248 000137
InZia B2 (LR
Canada €37 oz
Crrmmen Y 5245 0000.32
Francs 5,740 no-onan

Googlu Analytics Premium

Zet first clazs senice and sappert Tom Soogle
sxpuls

_oarm mors
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Setup Google Analytics: Filters

* www.google.com/analytics

* Create an Account

* Enter the tracking code to

your site

* Ignore all traffic from
your offices

=

Coug[e Analytics

ttpdwenn Placdits=sign.com - hdp...

Hulpx

Trafi =2
Creale/ECilDele e Sl
AddTeit/De =22 Titzrs
alp vara

Saaclihely cenle G
Audd ':\ Yo ain

contan recommats 1 o7 Google
Search.

| B Gangle Aralyes x \

2 & hitps:/ vevvgocalecomyanalytics/web/Ppli

woeren PlaudilDesign.com [DEF.., ™

home Standard Reporting

Custom Reporting

= AlATconts : W Moudt2salgn coms

http:ifwww.PlauditDeslgn.com
Hroperty 112 18118 1521
Deshanill URL: il Mool Wzsiun cor

Puafiles | Tracking Code

Syfile, weaww laud tllesign.cam

Aszats  GCoals  Users | Tikers | Mrofile Settings

11 huttans le” penp @ who lvwe vour

=+ MNew Filter  Sssign a0 Ueoer
Fank = e dame
+
1 Furlnde visdis from Plandh Deslgn's AN office.

7 Fuclnde Plandit NY Offlce

AN

l#management/Property,ald3985w 12 1207 p7 2749,/%3M prepertyCom posite Tak Tk g

= =

CrAvErRION  MIENEE @ Al Tam

Admin

Propualy Scitings  Svcial Svilings

¥ | 1 how Profile

o,
== Type

Furlude: [Tt
Furlude TRMWE

Show 1uws. Guw |1 1-duld | & ¥

(whatismyip.com)
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Edit Filter

Filter Information

Filter Name | Exclude Plaudit MY Offic

LI ¥

vEtings  MyArnnomt o fiagnant

llelp =

Filter Type @ Predefined filter © Custom filter
| Exclude |Z| |trafﬁc from the IP addresses |Z| |that are equal to El
P address| 64 {131 228 [[50 IPv6
(e.g. 74.125.19.103 or 2001:db8::1)
Save  Cancel
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Google Analytics: Basic Reports

/1 Visizzes Overview  Gocgle  #

EEE=

¥ Kol A
Visitars = ow

I

-+

. —— M_v—- s
Aavarlising

+ o5 ht=psySwwna gengle.comyéanalytics/wehy/ ?pli=1drepomt/visitnes overdiew/a’ D15780w 1 2120772740/ %3Fnvenicow graphOption s Sl n A
-
GOUSIE Analytics Mduezion richasi@p auditcom  3sttngs  MyAccou-t Sig ot
mm:;ﬁ&:g;:g’;:nﬂﬁ‘f_ - Heang Standard Repuiling Custom Repuwiting Adinin Hulp &
| Visitors Overview Jan 1, 2012 -Apr13. 2012
Advanzes Scgmonta emoil FFR bxport = Add to Uazhboard
| * Audivnce
@ v atearsiasis
Ouervlew
Cuervlow
¥ Demcgraphics
¥ Bohavor Visits - W% | PagesMist - loury | Moy | Wimek | Month
* Technzlogy &V sl PaygesMisil
) 700 &
+ Rncial

= Imth Hnurres Fab 2z

i Contznt 5,080 people visited this site

F Cunwe siv s —_

~= 6,244 Visits

llelp =] — e

5,080 Unique Vialtors

The V' sitnrs Cwervies Tepos

Comparing Mezrics TS 17,683 Pageviews

Jsing the nteractive Table R

Commeon Report Castrols 2.83 Pages/Visit

WVideo: Sdd Advzncod Scoments P W 00:01:46 Avg. Visit Duration
T nd Your Old Rzposs ir the Yaw

e ~"~T 7 46.70% Bounce Rate

Help coner 1

lisearm prameeesell () 78.99%, % New Valts

Memagraphirs Langunge

Nar 2002

Apr

m 79.00% New Visitor

4,832 Viele

m 21.00% Raturning Visitor

1311 Viete

Viaita % Visita

La~guage k 1. er-us

5730 I :1.91%
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* Audience
* Content

* Traffic Sources



Google Analytics: Campaigns
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Google Analytics: Campaigns

Visits = vs. Select a metric

® Visits
a0

40

~ W

®
Day Week Month o4 «%

Visits
226

% of Total: 12.74% (1,774)
Primary Dimension: Campaign  Source
Secondary dimension ~  Sort Type:
Campaign

1. M SnowmanContest

2. W Web-Design-Twin-Cities

Mar &
Pages/Visit
2.05
Site Avg: 2.80 (-26.76%)

Medium  Source/Medium  Other

Default

Visits

3. W Banner-General-With-Local-and-Family

4. Local Geo Terms - Twin Cities (40mi)

Mar 15

-

Avg. Visit Duration

00:00:52

Site Avg: 00:01:47 [-51.10%:)

=] +
a8
97
29

2

Mar 22

% MNew Visits

69.91%

Site Avg: T7.11% (-9.34%)

| Advanced Filter ON

*x | edit

Visits

17.53%

17.35%

5.19%

0.36%

Contribution to total:

Mar 28

Bounce Rate

57.08%
Site Avg: 47.46% (20.26%)
H @ = |%| £
Visits [~]
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Google Analytics: Campaigns

W

o %

Day Week Month

Visits = vs. Select a metric

® Visits

a0

40

e,

Mar 8
Visits Pages/Visit
226 2.05
% of Total: 12.74% (1,774) Site Avg: 2.80 (-26.76%)

Primary Dimension: Campaign  Source  Medium  Source/Medium

Secondary dimension v SortType: | Default

Campaign

1. M SnowmanContest

2. W Web-Design-Twin-Cities

3. W Banner-General-With-Local-and-Family

4. Local Geo Terms - Twin Cities (40mi)

Mar 15

-

Avg. Visit Duration
00:00:52

Site Avg: 00:01:47 (-51.10%)

Other =

% MNew Visits

69.91%

Site Avg: 77.11% (-9.34%)

Mar 22 Mar 28

Bounce Rate

57.08%

Site Avg: 47.46% (20.26%)

| Advanced Filter ON

X |edt B @ Z|E|E |50

vists  [x] ¥ visits

Contribution to total: | Visits | v

98 17.53% 17.35%
97 17.35% 5.18%
17.53%
29 519%
2 0.36%
Source/Medium Visits  [=] ¥ Visits
1. m EMS /! email 94 95.92%
2. M twitter { social 4 4.08%

WWW.PLAUDIT.COM
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Contribution to total: | Visits =]

85.82%




Google Analytics: Campaigns

Visits v | vs. Selecta metric Day Week Month o4 «%
® Visits
a0
40
| W
Mar 8 Mar 15 Mar 22 Mar 29
-
Visits Pages/Visit Avg. Visit Duration % MNew Visits Bounce Rate
226 2.05 00:00:52 69.91% 57.08%
% of Total: 12.74% (1,774) Site Avg: 2.80 (-26.76%) Site Avg: 00:01:47 (-51.10%) Site Avg: T7.11% (-9.34%) Site Avg: 47.46% (20.26%)

Primary Dimension: Campaign Source  Medium  Source/Medium  Other
Secondary dimension ~ | SortType: | Default + |M\'a"°ed Filter ON X |edit (B @ | Z |k |E| 0

Campaign
1. W SnowmanContest
2. W Web-Design-Twin-Cities
3. W Banner-General-With-Local-and-Family

4. Local Geo Terms - Twin Cities (40mi)

vists  [x] ¥ visits

98 17.53%

97 17.35%

29 5.19%

2 0.36%
Source/Medium

1. W EMS/ email

2. M twitter / social

WWW.PLAUDIT.COM
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Visits  [=] ¥
94
4

Visits

95.92%

4.08%

Campaign*®
Source*
Medium*
Content
Term

Contribution to total: | Visits =]

85.82%




Google Analytics: Campaigns

Visits = vs. Select a metric

® Visits
80

40

Day Week Month

o %

W—.\

Campaign* - |dentify a specific product
promotion or strategic campaign.

nsion ~ * Default + ¢ | edit H G = % =
Campaign Visits E| + Visits Contribution to total: | Visits E|
1. W SnowmanContest 98 17.53%
2. W Web-Design-Twin-Cities 97 17.35%
3. W Banner-General-With-Local-and-Family 29 519%
4. Local Geo Terms - Twin Cities (40mi) 2 0.36%

Mar 28

Bounce Rate

57.08%

Avg: 47.46% (20.26%

58.57%

4.08%

Contribution to total: | Visits [+

95.92%

WWW.PLAUDIT.COM * MICHAEL SCHLOTFELDT




Google Analytics: Campaigns

Visits + | vs. Selecta metric Day Week Month o4 o%
® Visits
a0
40
Mar & Mar 15 Mar 22 Mar 28
>
Visits Pages/Visit Avg. Visit Duration % New Visits Bounce Rate
226 2.05 00:00:52 69.91% 57.08%
% of Total: 12.74% (1,774) Site Avg: 2.80 (-26.76%) Site Avg: 00:01:47 (-51.10%) Site Avg: T77.11% (-9.34%) Site Avg: 47.46% (20.26%)
Primary Dimension: Campaign Source  Medium  Source/Medium  Other =
Secondary dimension ~ SortType: | Default

Campaign
1. W SnowmanContest
2. W Web-Design-Twin-Cities
3. W Banner-General-With-Local-and-Family

4. Local Geo Terms - Twin Cities (40mi)

Visits

Source* - Identify a search engine,
newsletter name, or other source.

Source/Medium Visits El A Visits Contribution to total: | Visits
1. B EMS/ email a4 95.92%
2. MW twitter / social 4 4.08%

WWW.PLAUDIT.COM * MICHAEL SCHLOTFELDT
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Google Analytics: Campaigns

Visits + | vs. Selecta metric Day Week Month o4 o%
® Visits
a0
40
Mar & Mar 15 Mar 22 Mar 28
>
Visits Pages/Visit Avg. Visit Duration % New Visits Bounce Rate
226 2.05 00:00:52 69.91% 57.08%
% of Total: 12.74% (1,774) Site Avg: 2.80 (-26.76%) Site Avg: 00:01:47 (-51.10%]) Site Avg: 77.11% (-9.24%) Site Avg: 47.46% (20.26%)

Primary Dimension: Campaign Source  Medium  Source/Medium  Other =

Secondary dimension ~ SortType: | Default

— =4 Medium* - Identify a medium such as

1. M SnowmanContest 98

2. M Web-Design-Twin-Cities 97 email Or COSt_per_ CI iCk.

3. W Banner-General-With-Local-and-Family

4. Local Geo Terms - Twin Cities (40mi)

Source/Medium Visits || 4 Visits Contribution to total: | Visits [~]

1. ®m EMS/ email 94 95.92%

2. M twitter / social 4 4.08%
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Google Analytics: Campaigns

http://lwww.plaudit.com/index.html?utm_campaign=Local-Design&utm_source=TCBMag&utm_medium=cpc

A
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Google Analytics: Campaigns

Campaign* - Identify a specific product -
promotion or strategic campaign. (=)

' hitp://lwww.plaudit.com/index.html?utm_campaign=Local-Design&utm_source=TCBMag&utm_medium=cpc

7N /"
Source* - |dentify a search engine, Medium* - |dentify a medium
newsletter name, or other source. such as email or cost-per- click.

g
audit
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Campaigns: Google URL Builder

/' #§ Tool_URL Builder - Analytic

L C'  © supportgoogle.com/googleanalytics/bin/answer.py?hl=en-GB&answer=55578 b ve [N N
ords Google Analytics URL Builder
ired Articles by Fill in the form information and click the Generate URL button below. If vou're new to tagging links or this is
ftics wour first time using this tool, read How do | tag my links?
ssionals
_ If your Google Analytics account has been linked to an active AdWords account, there's no need to tag your
= AdWords links - auto-tagging will do it for you automatically.
5 Step 1. Enter the URL of your website.
=5 1Q Website URL:

http:/fwww_plaudit.com/index_html
(e.qg. hitpAenww. urchin. com/download_hitmi)

Step 2: Fill in the fields below. Campaign Source, Campaign Medium and Campaign Name should always

be used.

Campaign Source: *  TCBMag (referrer: google, citysearch, newsletterd)
Campaign Medium: " cpe (marketing medium: cpc, banner, email)
Campaign Term: (identify the paid keywords)

Campaign Content: (use to differentiate ads)

Campaign Name™: Local-Design (product, promo code or slogan)

Step 3

Generate URL ] [ Clear ]

http:/fwww_plaudit_.comfindex_html?utm_campaign=Local-Design&utm_source=TCBMag&utm_medium=cpc

WWW.PLAUDIT.COM - MICHAEL SCHLOTFELDT




All Traftic Sources

(ol
/M All Traffic - Google Analytic = |
€« C | & https:;//www.google.com/analytics/web/?pli=1#report/trafficsources-all-traffic/al03989w121207p72749/%3Fexplorer-table-tableMo i o Cn A
Visits ~ | V5. Selecta metric Day Week Month o4
® Visits
120
%o
Mar 22 Mar 28 Aprs
Visits Pages/Visit Avg. Visit Duration % New Visits Bounce Rate
1,684 2.67 00:01:36 76.54% 49.64%
% of Total: 97.51% (1,727} Site Avg: 2.70 (-0.96%) Site Avg: 00:01:38 [-1.73%) Site Avg: T6.78% (-0.31%) Site Awg: 49.39% [0.51%)

Primary Dimension: Source/Medium  Source  Medium  Other

Plot Rows | Secondary dimension -  SortType! | Default - Advanced Filter ON X | edit H e s T
Source/Medium Vigits A PagesiVisit Avg. Visit Duration % Hew Visits Bounce Rate

= 1. google / organic 497 2.80 00:01:39 83.90% 43.46%

] 2. (direct) / (none) 47 2.5 00:01:42 67.15% 55.33%
[l 3. google / cpc 302 3.06 00:01:43 T7.48% 46.69% | |
] 4. adCenter / cpc 103 2.65 00:01:1 92.23% 42.72% [
[l 5  EMS/ email 90 1.38 00:00:40 38.89% T7.78%

] 6. google.com / referral 37 149 00:00:40 100.00% 64.86%
[l 7. TCBMag / cpc 32 2.06 00:00:43 93.75% 65.62%

[ 8. bing / organic 17 3.89 00:02:20 76.47% 41.18%
[l 9. plauditdesign-web / feed 16 7.69 00:03:42 100.00% 6.25%

[[]  10. twincitiestechpulse.com / referral 10 3.00 00:04:03 80.00% 40.00%

Show rows: Goto: | 14 1-100f113 | € >

This report wag generated on 4/15/12 at 9:24 AM - Refrezh Report

[

oogle | Analytics Home | Terms of Semvice | Privacy Policy | Contact us | Send Feedback L
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Value? Pages/Visit

Visits + |v5. Select a metric

® Visits
120

Day Week Month a4 %

Primary Dimension: Source/Medium  Source  Medium  Other

Source/Medium
1. google / organic
2. (direct) / (none)
3. google / cpc
4. adCenter / cpc
5  EMS/ email
google.com / referral
7. TCBMag/ cpc
8. bing [/ organic

9. plauditdesign-web / feed

OO 0 00080008003 0

10. twincitiestechpulse.com / referral

[

Mar 22
Visits Pages/Visit
1,684 2.67
% of Total: 57.51% (1,727) Site Avg: 2.70 (-0.96%)

Plot Rows | Secondary dimension -  SortType! | Default -

Mar 28

Avg. Visit Duration
00:01:36

Site Avg: 00:01:38 [-1.73%)

% New Visits

Aprs

Bounce Rate

76.54% 49.64%

Site Avg: 76.78% (-0.21%) Site Avg: 40.39% [0.51%)

| Advanced Filter ON

X edit B G S| E

Vigits @ PagesiVisit ) Avg. Visit Duration % Hew Visits

497 2.80
347 251
302 3.06
103 2.65
90 1.38
37 149
32 2.06
17 359
16 7.69
10 3.00

Bounce Rate
00:01:39 83.90% 43.46%
00:01:42 67.15% 55.33%
00:01:43 T7.48% 46.69%
00:01:1 92.23% 42.72%
00:00:40 38.89% T7.78%
00:00:40 100.00% 64.86%
00:00:43 93.75% 65.62%
00:02:20 76.47% 41.18%
00:03:42 100.00% 6.25%
00:04:03 80.00% 40.00%

Show rows: Goto: | 14 1-100f113 | € >

This report wag generated on 4/15/12 at 9:24 AM - Refrezh Report

oogle | Analytics Home | Terms of Semvice | Privacy Policy | Contact us | Send Feedback

(ol
/M All Traffic - Google Analytic = |
€« C' | & nttps://www.google.com/analytics/web/?pli=1#report/trafficsources-all-traffic/a103989w121207p72749/%3Fexplorer-table-tableMo cb T | LN N
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Value? Avg. Visit Duration

(o
/1 AN Traffic - Google Analytic >
€« C | & https:;//www.google.com/analytics/web/?pli=1#report/trafficsources-all-traffic/al03989w121207p72749/%3Fexplorer-table-tableMo i o Cn A
Visits + |v5. Select a metric Day Week Month ﬁ ...
® Visits
120
%o
Mar 22 Mar 28 Aprs M
Visits Pages/Visit Avg. Visit Duration % New Visits Bounce Rate
1,684 2.67 00:01:36 76.54% 49.64%
% of Total: 57.51% (1,727) Site Avg: 2.70 (-0.96%) Site Avg: 00:04:38 [-1.73%) Site Avg: TE.78% [0.31%) Site Avg: 49.39% [0.51%)
Primary Dimension: Source/Medium  Source  Medium  Other
Plot Rows | Secondary dimension -  SortType! | Default - Advanced Filter ON X | edit H e s T
Source/Medium Vigits A PagesiVisit ' Awg Vigit Duration % Hew Visits Bounce Rate
= 1. google / organic 497 2.80 UU;h1:39 83.90% 43.46%
[ 2. (direct) / (none) 47 2.5 00:01:42 67.15% 55.33%
[l 3. google / cpc 302 3.06 00:01:43 T7.48% 46.69% | |
[[] 4. adCenter/ cpc 103 2.65 00:01:1 92.23% 42.72% [
[l 5  EMS/ email 90 1.38 00:00:40 38.89% T7.78%
] 6. google.com / referral 37 149 00:00:40 100.00% 64.86%
[l 7. TCBMag / cpc 32 2.06 00:00:43 93.75% 65.62%
[ 8. bing / organic 17 3.89 00:02:20 76.47% 41.18%
[l 9. plauditdesign-web / feed 16 7.69 00:03:42 100.00% 6.25%
[[]  10. twincitiestechpulse.com / referral 10 3.00 00:04:03 80.00% 40.00%
Show rows: Gntn:’1—1-1ﬂnf113 < >
This report wag generated on 4/15/12 at 9:24 AM - Refrezh Report
© 2012 Google | Analytics Home | Terms of Semvice | Privacy Policy | Contact us | Send Feedback L




Value? % New Visits

(ol
/M All Traffic - Google Analytic = |
€« C | & https:;//www.google.com/analytics/web/?pli=1#report/trafficsources-all-traffic/al03989w121207p72749/%3Fexplorer-table-tableMo i o Cn A
Visits ~ | V5. Selecta metric Day Week Month o4
® Visits
120
%o
Mar 22 Mar 28 Aprs
Visits Pages/Visit Avg. Visit Duration % New Visits Bounce Rate
1,684 2.67 00:01:36 76.54% 49.64%
% of Total: 97.51% (1,727} Site Avg: 2.70 (-0.96%) Site Avg: 00:01:38 [-1.73%) Site Avg: T6.78% (-0.31%) Site Awg: 49.39% [0.51%)

Primary Dimension: Source/Medium  Source  Medium  Other

Plot Rows | Secondary dimension -  SortType! | Default - Advanced Filter ON X | edit H e s T
Source/Medium Vigits A PagesiVisit Avg. Visit Duration - % Hew Visits Bounce Rate

= 1. google / organic 497 2.80 00:01:39 83?9[.1% 43.46%

] 2. (direct) / (none) 47 2.5 00:01:42 67.15% 55.33%
[l 3. google / cpc 302 3.06 00:01:43 T7.48% 46.69% | |
] 4. adCenter / cpc 103 2.65 00:01:1 92.23% 42.72% [
[l 5  EMS/ email 90 1.38 00:00:40 38.89% T7.78%

] 6. google.com / referral 37 149 00:00:40 100.00% 64.86%
[l 7. TCBMag / cpc 32 2.06 00:00:43 93.75% 65.62%

[ 8. bing / organic 17 3.89 00:02:20 76.47% 41.18%
[l 9. plauditdesign-web / feed 16 7.69 00:03:42 100.00% 6.25%

[[]  10. twincitiestechpulse.com / referral 10 3.00 00:04:03 80.00% 40.00%

Show rows: Goto: | 14 1-100f113 | € >

This report wag generated on 4/15/12 at 9:24 AM - Refrezh Report

[

oogle | Analytics Home | Terms of Semvice | Privacy Policy | Contact us | Send Feedback L
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Value? Bounce Rate

(ol
/M All Traffic - Google Analytic = |
€« C | & https:;//www.google.com/analytics/web/?pli=1#report/trafficsources-all-traffic/al03989w121207p72749/%3Fexplorer-table-tableMo i o Cn A
Visits ~ | V5. Selecta metric Day Week Month o4
® Visits
120
%o
Mar 22 Mar 28 Aprs
Visits Pages/Visit Avg. Visit Duration % New Visits Bounce Rate
1,684 2.67 00:01:36 76.54% 49.64%
% of Total: 97.51% (1,727} Site Avg: 2.70 (-0.96%) Site Avg: 00:01:38 [-1.73%) Site Avg: T6.78% (-0.31%) Site Awg: 49.39% [0.51%)

Primary Dimension: Source/Medium  Source  Medium  Other

Plot Rows | Secondary dimension -  SortType! | Default - Advanced Filter ON X | edit H e s T
Source/Medium Vigits A PagesiVisit Avg. Visit Duration % Hew Visits il Bounce Rate M}

= 1. google / organic 497 2.80 00:01:39 83.90% 43‘_-46%

] 2. (direct) / (none) 47 2.5 00:01:42 67.15% 55.33%
[l 3. google / cpc 302 3.06 00:01:43 T7.48% 46.69% | |
] 4. adCenter / cpc 103 2.65 00:01:1 92.23% 42.72% [
[l 5  EMS/ email 90 1.38 00:00:40 38.89% T7.78%

] 6. google.com / referral 37 149 00:00:40 100.00% 64.86%
[l 7. TCBMag / cpc 32 2.06 00:00:43 93.75% 65.62%

[ 8. bing / organic 17 3.89 00:02:20 76.47% 41.18%
[l 9. plauditdesign-web / feed 16 7.69 00:03:42 100.00% 6.25%

[[]  10. twincitiestechpulse.com / referral 10 3.00 00:04:03 80.00% 40.00%

Show rows: Goto: | 14 1-100f113 | € >

This report wag generated on 4/15/12 at 9:24 AM - Refrezh Report

[

oogle | Analytics Home | Terms of Semvice | Privacy Policy | Contact us | Send Feedback L
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Value? Goals

@ Contact Us | Dominium

L = C @ www.dominiumapartments.com/contact-apartments.htm

CALL FOR MORE INFORMaTION  (763] 354-5500 CAREERS

DOMINIUM

Vendor Inquiry COﬁ-i-GCT US Dominium
Let us know your thoughts.

rthwest Bivd

For more information on one of our properties. please  Plymeuth, MM 55447 comments@dominiumine.com

select the community from the list below.

* marks required fields

Name * [ Where should we direct this contact? *

Email * El
Comments

Phone *

Address *

plaudit

WWW.PLAUDIT.COM MICHAEL SCHLOTFELDT



Valu

@ Contact Us | Dominiu

General Information

GoalMame | Contact Us - Success

Goal Type @

Active @ Inactive

URL Destination

) Visit Duration

&«

C O www.

) PagefVisit
=) Event

' Goal Details

Watch Type | Head Match

Ven(

Case Sensitive [Tl

Goal Value optional {1000

Goal Funnel

Use funnel [

Save Cancel

Goal URL  |/contact-us/success_html

&.4. For the goal page hitpafwoww . mysite. comithankyou.html enter fhankyou.html. To help you verify that your goal URL is st
up correctly, please see the tips here.

URLs entered above must exactly match the capitalization of visited URLs.

Afunnelis a series of pages leading up to the goal destination. For example, the funnel may include steps in your checkout process
that lead you to the thank you page (goal).

Please note that the funnels that you've defined here only apply to the Funnel Visualization Report. Mote: URL should not contain
the domain (e.g. For a step page hitp:/fwww . mysite. com/step1.html enter /step1.himl}.

[]

nagement & Dev

opment 5

WWW.PLAUDIT.COM

MICHAEL SCHLOTFELDT

pl

E S

G



Value? Goals

@ Contact Us | Dominium

L = C @ www.dominiumapartments.com/contact-apartments.htm

‘ CALL FOR MORE INFORMATION

(763 354-5500 CAREERS

General Information
GoalMName  |Clicked Email Address: A
i@ Active @ Inactive

Goal Type (@ URL Destination
@ Visit Duration
@ PagelVisit
i@ Event
Goal Details
1. Configure a combination of one or more event conditions from the list below

Category | that is equal to E| Email Link

Action | that is equal to El Click
Label |- Select - El

Value | - Select - El

2. For an event that meets the above conditions set the following goal value
@ Uge the actual Event Value

Goal Value
2} Use a constantvalue

Save  Cancel

€ 2010 Dominium

comments@dominiuminc.com

contact? ¥

[=]

5 Map
Intranet

WWW.PLAUDIT.COM MICHAEL SCHLOTFELDT

pl

E S

G



Goals: All Traffic

\ ===
/M Al Traffic - Google Analytic ‘\
€« (- https://www.google.com/analytics/web/?pli=1#report/trafficsources-all-traffic/al03989w121207p72749/%3F_advseg%3D%26 C» O Cn X

All Traffic Mar 1, 2012 -Mar 31, 2012
Advanced Segments Email BET"  Export ~ Add to Dashboard
e 100.00% of total visits

Explorer

Site Usage Goal Set 1 Ecommerce I
Visits ~  vS. Selecta metric Day Week Month o4 o%
® Visits

140
140,
Mar & Mar 15 Mar 22 Mar 2%
Visits Pages/\Visit Avg. Visit Duration % New Visits Bounce Rate
1,759 277 00:01:46 77.26% 47.75%
% of Totsl: 99.15% (1,774) Site Avg: 2.80 (-1.18%) Site Avg: 00:01:47 (-0.87%) Site Avg: T7.11% (0.19%) Site Avg: 47.46% (0.61%)

Primary Dimension: Source/Medium  Source  Medium  Other

PlotRows  Secondary dimension - SortType:  Default - Advanced Filter ON X |edit H @ = | k| = &7

Source/Medium Visits A Pages/Visit Avg. Visit Duration % New Visits Bounce Rate

= 1. google / organic 521 275 00:01:18 83.49% 44.40%
= 2. (direct) / (none) 344 257 00:02:44 62.79% E1.74%
= 3. google / cpc 304 346 00:01:43 80.92% 45.72%
= 4. adCenter / cpc 110 256 00:00:54 90.91% 39.09%
= 5. EMS/ email a4 132 00:01:01 41.49% TE.R3%
= 6. google.com ( referral 39 1.69 00:01:21 100.00% 64.10%

WWW.PLAUDIT.COM - MICHAEL SCHLOTFELDT



Goals: All Traffic

\ ===
/M Al Traffic - Google Analytic ‘\
€« (- https://www.google.com/analytics/web/?pli=1#report/trafficsources-all-traffic/al03989w121207p72749/%3F_advseg%3D%26 C» O Cn X

All Traffic Mar 1, 2012 -Mar 31, 2012
Advanced Segments Email BET"  Export ~ Add to Dashboard
e 100.00% of total visits

Explorer

Site Usafie Goal Set1 Ecophmerce I
Visits ~  vS. Selecta metric Day Week Month o4 o%
® Visits

140
140,
Mar & Mar 15 Mar 22 Mar 2%
Visits Pages/\Visit Avg. Visit Duration % New Visits Bounce Rate
1,759 277 00:01:46 77.26% 47.75%
% of Total: 99.15% (1,774) Site Avg: 2.80 (-1.18%]) Site Avg: 00:01:47 (-0.87%) Site Avg: T7.11% (0.19%) Site Avg: 47.46% (0.61%)

Primary Dimension: Source/Medium  Source  Medium  Other

PlotRows  Secondary dimension - SortType:  Default - Advanced Filter ON X |edit H @ = | k| = &7

Source/Medium Visits A Pages/Visit Avg. Visit Duration % New Visits Bounce Rate

= 1. google / organic 521 275 00:01:18 83.49% 44.40%
= 2. (direct) / (none) 344 257 00:02:44 62.79% E1.74%
= 3. google / cpc 304 346 00:01:43 80.92% 45.72%
= 4. adCenter / cpc 110 256 00:00:54 90.91% 39.09%
= 5. EMS/ email a4 132 00:01:01 41.49% TE.R3%
= 6. google.com ( referral 39 1.69 00:01:21 100.00% 64.10%

WWW.PLAUDIT.COM - MICHAEL SCHLOTFELDT



Goals: All Traffic

I:IEIQ

/[ Al Traffic - Google Analytic |
&« C | & https;//www.google.com/analytics/web/?pli=1#report/trafficsources-all-traffic/a103989w121207p72749/%3F _advseq%3D%26 C» kL
All Traffic Mar 1, 2012 -Mar 31, 2012
Advanced Segments Email BETA  Export + Add to Dashboard
e 100.00% of total visits
Explorer
Site Usage Goal Set1 Ecommerce
Visits = V5. Selecta metric Day Week Month o «%
® Visits
140
10,
Mar & Mar 15 Mar 22 Mar 28
Corigfsl.ion Per Visit Goal Submitted Contact Form (old) Contact Form Submitted Clicked Email Address: Sales Clicked Email Address: Any
Visits Rate Value (Goal1 Conversion Rate) (Goal2 Conversion Rate) (Goal3 Conversion Rate) (Goald Conversion Rate)
1,759 2.33% $63.3
% of Total ite Avg Site Avg 0.00% 1.36% 0.40% 0.57%
99.15% $62.85 Site Avg: 0.00% (0.00%] Site Avg: 1.35% (0.85%) Site Avg: 0.39% (0.85%) Site Avg: 0.56% [0.85%)
[1,774) (0.85%)
Primary Dimension: Source/Medium  Scurce  Medium  Other
Plot Rows | Secondary dimension ~  SOtTypel | Default - Advanced Filter OH X | edit H & £ | ® =
Submitted Contact Form Clicked Email Cé':::’
Goal . Contact Form Submitted Address: Sales .
SourceiMedium Visits J  Conversion Per Visit Goal (old) (Goal1 (Goal2 (Goal3 Address:
Value N N N Any (Goald
Rate Conversion Conversion Conversion Conversion
Rate} Rate) Rate) Rate)
= 1. google / organic 527 2.66% $62.62 0.00% 1.33% 0.57% 0.76%
[ 2. (direct)/ (none) 344 1.74% $52.33 0.00% 1.16% 0.00% 0.58%

WWW.PLAUDIT.COM - MICHAEL SCHLOTFELDT




Goals: All Traffic

s =] E [t
| M Al Traffic - Google Analytic » |
&« C | & https;//www.google.com/analytics/web/?pli=1#report/trafficsources-all-traffic/a103989w121207p72749/%3F _advseq%3D%26 C» kL
e 4 - = LA
Mar 8 Mar 15 Mar 22 Mar 2%

Corisrael.ion Per Visit Goal Submitted Contact Form (old) Contact Form Submitted Clicked Email Address: Sales Clicked Email Address: Any
Visits Rate Value (Goall Conversion Rate) (Goal2 Conversion Rate) (Goal3 Conversion Rate) (Goal4 Conversion Rate)

1,759 2.33% $63.39

% of Total Site Avg Site Avg 0.00% 1.36% 0.40% 0.57%
99.15% 2.31% $62.35 Site Avg: 0.00% (0.00%) Site Avg: 1.35% (0.85%) Site Avg: 0.39% (0.85%) Site Avg: 0.56% (0.85%)
(1,774) (0.85%) (0.85%)

Primary Dimension: Source/Medium  Scurce  Medium  Other

PlotRows  Secondary dimension ~ SortType:  Default + Advanced Filter ON ¥ edit H| @ £ & =0

Submitted Contac‘l_ Form Clicked Email Cé':::’
Rate) Rate) Rate) CO;:::)S lon
[F] 1. google / organic 527 2.66% $62.62 0.00% 1.33% 0.57% 0.76%
[ 2 (direct)/ (none) 344 1.74% $52.33 0.00% 1.16% 0.00% 0.58%
[ 3. google/cpc 304 2.63% $118.42 0.00% 2.63% 0.00% 0.00%
] 4. adCenter/cpc 110 0.91% $40.91 0.00% 0.91% 0.00% 0.00%
[ & EMS/emai 94 0.00% 50.00 0.00% 0.00% 0.00% 0.00%
= 6. google.com / referral 39 0.00% $0.00 0.00% 0.00% 0.00% 0.00%
[[] 7. TCBMag!/ cpc 28 0.00% $0.00 0.00% 0.00% 0.00% 0.00%
0 8. cssbased.com / referral 15 0.00% $0.00 0.00% 0.00% 0.00% 0.00%
[ 9 plauditdesign-web / feed 15 0.00% $0.00 0.00% 0.00% 0.00% 0.00%
[F] 10. bing ! organic 14 0.00% 50.00 0.00% 0.00% 0.00% 0.00%

Show rows: | 10 E Gntu:’1_1-1ﬂuf115 < >
This report was generated on 416/12 at 1:13 PM - Refresh Report

© 2012 Google | Analytics Home | Terms of Sewvice | Privacy Policy | Contact us | Send Feedback

WWW.PLAUDIT.COM - MICHAEL SCHLOTFELDT



Goals: All Traffic

s =] E [t
| M Al Traffic - Google Analytic » |
&« C | & https;//www.google.com/analytics/web/?pli=1#report/trafficsources-all-traffic/a103989w121207p72749/%3F _advseq%3D%26 C» kL
e 4 - = LA
Mar 8 Mar 15 Mar 22 Mar 2%

Corisrael.ion Per Visit Goal Submitted Contact Form (old) Contact Form Submitted Clicked Email Address: Sales Clicked Email Address: Any
Visits Rate Value (Goall Conversion Rate) (Goal2 Conversion Rate) (Goal3 Conversion Rate) (Goal4 Conversion Rate)

1,759 2.33% $63.39

% of Total Site Avg Site Avg 0.00% 1.36% 0.40% 0.57%
99.15% 2.31% $62.35 Site Avg: 0.00% (0.00%) Site Avg: 1.35% (0.85%) Site Avg: 0.39% (0.85%) Site Avg: 0.56% (0.85%)
(1,774) (0.85%) (0.85%)

Primary Dimension: Source/Medium  Scurce  Medium  Other

PlotRows  Secondary dimension ~ SortType:  Default + |Ad‘-’a"°e° Filter ON ¥ edit H| @ £ & =0

Submitted Contac‘l_ Form Clicked Email Cé':::’
Source/Medium Visits P Conﬁé@&ﬁ%{? 5"‘%";::“ Addr;z:;;: éﬂles ;‘:rd‘r;::';
Rate I Conversion Conversion Conversion Conversion

Rate) Rate) Rate) Rate)

[F] 1. google / organic 527 2.66% $62.62 0.00% 1.33% 0.57% 0.76%
[ 2 (direct)/ (none) 344 1.74% $52.33 0.00% 1.16% 0.00% 0.58%
= 3. google / cpc 304 2.63% $118.42 0.00% 2.63% 0.00% 0.00%
] 4. adCenter/cpc 110 0.91% 0.9 0.00% 0.91% 0.00% 0.00%
= 5  EMS/ email 94 0.00% $0.00 0.00% 0.00% 0.00% 0.00%
= 6. google.com / referral 39 0.00% $0.00 0.00% 0.00% 0.00% 0.00%
= 7. TCBMag/ cpc 28 0.00% $0.00 0.00% 0.00% 0.00% 0.00%
0 8. cssbased.com / referral 15 0.00% $0.00 0.00% 0.00% 0.00% 0.00%
= 9. plauditdesign-web / feed 15 0.00% $0.00 0.00% 0.00% 0.00% 0.00%
[F] 10. bing ! organic 14 0.00% $0.00 0.00% 0.00% 0.00% 0.00%

Show rows: | 10 E Gntu:’1_1-1ﬂuf115 < >
This report was generated on 4/16/12 at 1:13 PM - Refresh Report

© 2012 Google | Analytics Home | Terms of Sewvice | Privacy Policy | Contact us | Send Feedback

WWW.PLAUDIT.COM - MICHAEL SCHLOTFELDT



=

ﬁ Top Conversion Paths - Goo = \
L - C | 8 nttps;//www.google.com/analytics/web,/?pli=1#report/bf-top-conversion-paths/al03989w121207p72749/%3F _advseg%

Top Conversion Paths

Conversion Segments Export ~

Conversion: Type:

All ~ 2 or more ~ All | AdWords

w 21.49% oftotal conversions

Explorer

Conversions

Conversions - | v5. Selecta metric

@ Conversions

%26_date00%3D20120101%26_dz <» T5 | LA N\

Jan 1, 2012 -Mar 31, 2012 ~

% of Total: 21.49% (121)

Primary Dimension: Basic Channel Grouping F‘ath'z .Souroerl.!edium Path kource Path  Medium Path  Other = Channel Groupings ~

4
I - Feb 2012 Mar 2012
Conversions Conversion Value
26 $78,000.00

% of Total: 22.35% (5348,999.98)

Secondary dimension - Q,  advanced B ¢ =
Source/Medium Path Conversions € Conversion Value
T | googlesepe | (direct) (none) | 3 $13,500.00
2 [ google / cpe > [ googleforganic] 3 $5,000.00
3. [ designfirmz.com / referral > [(dired).‘(none) ] 2 5500.00
4| hotfrog.com  referral > | (direct}/ (none) | 2 $500.00
5. l google / cpc > [ google / cpc ] 1 54,500.00
6. | annnla f rnr \ | nnnnla { re \ | m\nnlnlr\rm:nir“ 1 M.SUU.UU S




=

ﬁ Top Conversion Paths - Goo = \

Top Conversion Paths
Conversion Segments Export ~

Conversion: Path Length: Type:

All ~ 2 or more ~ All | AdWords

w 21.49% oftotal conversions

Explorer

Conversions

Conversions - | v5. Selecta metric

@ Conversions
4

;/\/\MAAAA/\

L - C | 8 nttps;//www.google.com/analytics/web,/?pli=1#report/bf-top-conversion-paths/al03989w121207p72749/%3F _advseg%

%26_date00%3D20120101%26_dz <» T5 | LA N\

Jan 1, 2012 -Mar 31, 2012 ~

m

MAan N

Feb 2012

-

Conversions

26

% of Total: 21.49% (121)

Primary Dimension: Basic Channel Grouping Path  Source/Medium Path  Source Path  Medium Path  Other = Channel Groupings ~

Secondary dimension -

Source/Medium Path

Mar 2012

Conversion Value

$78,000.00

% of Total: 22.35% (5348,999.98)

| Q,  advanced H @ =

.&' Conversions I € { Conversion Value )

1 [ google / cpe > [(dired).‘(none)] 3 $13,500.00
2 [ google / cpe > [ googleforganic] 3 $5,000.00
3. [ designfirmz.com / referral > [(dired).‘(none) ] 2 5500.00
2 $500.00
1 $4,500.00
B | m\nnln;r'nr' M e W i | 1 $4,500.00




ﬁ Top Conversion Paths - Goo = \

=

L - C | 8 nttps;//www.google.com/analytics/web,/?pli=1#report/bf-top-conversion-paths/al03989w121207p72749/%3F _advseg%

Top Conversion Paths
Conversion Segments Export ~

Conversion: Path Length: Type:

All ~ 2 or more ~ All | AdWords

w 21.49% oftotal conversions

Explorer

Conversions

Conversions - | v5. Selecta metric
@ Conversions

4

;/\/\MAAAA/\

MAan N

%26_date00%3D20120101%26_dz <» T5 | LA N\

Jan 1, 2012 -Mar 31, 2012 ~

m

Feb 2012 Mar 2012

-

Conversions

26

% of Total: 21.49% (121)

F‘rimar)rDi :sic: Channel Grouping Path  Source/Medium Path  Source Path  Medium Path  Other = Channel Groupings ~

Conversion Value

$78,000.00

% of Total: 22.35% (5348,999.98)

L

Secondary dimension - )

gurce. _Edium Path Conversions

1. [ google / cpe > [(dired).‘(none)]

2, [ google / cpe > [ goog|erorganic]

3| designfirmz com i refemal | (airect)/ (none) |
4| hotfrog.com /referral | (direct)/ (none) |

5. [ google / cpc > [ google!cpc]

6. | (I, (i, (e

Q| avances 5| ©

+ Conversion Value

3 $13,500.00
3 $5,000.00
2 $500.00
2 $500.00
1 $4,500.00

=

1 54,500.00




ol

,.“'. ﬁ Top Conversion Paths - Gor * \

C' | B nttps;//www.google.com/analytics/web/?pli=1#report/bf-top-conversion-paths/a103989w121207p72749/%3F _advseg%3D%26_date00%3D20120101%26_dz i 97 0 X

CMaa A A an N AN AA ‘

Feb 2012 Mar 2012
-
Conversions Conversion Value
12 $45,500.00
% of Total: 9.92% (121} % of Total: 13.04% (5348,999 98)

Lo ._- Path  Source/Medium Path  Socurce Path  Medium Path  Other = Channel Groupings ~

Advanced Filter ON x |edit FH @ =
Containing -~ | cpc ’;ﬁs)
Apply | cancel

SourceMedium Path Keyword Path Conversions o Conversion Value B
1 [ google / cpc > [ google forganic I lwebsite development > [ (not provided)] 2 $500.00
2 [ google / cpc > [ google.‘cpc] [+weh+de5igner5 > [weh designer ] 1 $4,500.00
3 [ google / cpe > [ google / cpc > [ google f organic [weh design > [weh design > [ internet marketing firm minnesota 1 $4,500.00
4. [ google / cpe > [ (dired}.‘(none)] [weh development minneapolis > unavailable 1 $4,500.00
5 [ google / cpc > [ (dired}.‘(none)] [wen designer > | unavailable 1 $4,500.00
6. [ google / cpc > [ (dired).‘(none)] lsomesite.com::Elusiness Pages, Top center > unavailable 1 5450000 —
7. [ google / cpc > [ google forganic I lwebsite designers > [ creative website designers I 1 $4,500.00

8. [{dired).‘(none) > [(dired).‘(none) > [ (direct})/ (none) > unavailable unavailable unavailable [{not provided) 1 $4,500.00

[ google / organic > [ MPR / cpc > [(dired).‘{none} > [{dired).‘(none) > unavailable unavailable unavailable unavailable

[{dired].‘(none] > [(dired).‘(none] > [ (direct)/ (none) > unavailable unavailable unavailable unavailable




ol

,.“'. ﬁ Top Conversion Paths - Gor * \

C' | B nttps;//www.google.com/analytics/web/?pli=1#report/bf-top-conversion-paths/a103989w121207p72749/%3F _advseg%3D%26_date00%3D20120101%26_dz i 97 0 X

CMaa A A an N AN AA ‘

Feb 2012 Mar 2012
-
Conversions Conversion Value
12 $45,500.00
% of Total: 9.92% (121} % of Total: 13.04% (5348,999 98)

Primary Dimension: Basic Channel Grouping Path  Source/Medium Path  Source Path  Medium Path  Other ~ Channel Groupings ~

Secondary dimension: Keyword Path - Advanced Filter ON X | edit H ¢

Include - Source/Medium Path - Containing - cpc

and

Apply | cancel
SourceMedium Path Keyword Path Conversions o Conversion Value B
[ google / cpc > [ google forganic I lwebsite development > [ (not provided)] 2 $500.00

[ oogle Icpc ] [ +web +designers [ we gner_L 1 $4,500.00

[ google / cpc

[ google / cpe > [ google / cpc > [ google f organic . [weh design > [weh design > [ internet marketing firm minnesD 1 54,500.00
- - — . ———
4. [ google / cpe > [ (dired}.‘(none)] [weh development minneapolis > unavailable 1 $4,500.00
5 [ google / cpc > [ (dired}.‘(none)] [wen designer > | unavailable 1 $4,500.00
6. [ google / cpc > [ (dired).‘(none)] Isomesite.com::Elusiness Pages, Top center > unavailable 1 5450000 —
7. [ google / cpc > [ google forganic I lwebsite designers > [ creative website designers I 1 $4,500.00
8.

[{dired).‘(none) > [(dired).‘(none) > [ (direct})/ (none) > unavailable unavailable unavailable [{not provided) 1 $4,500.00

[ google / organic > [ MPR / cpc > [(dired).‘{none} > [{dired).‘(none) > unavailable unavailable unavailable unavailable

[{dired].‘(none] > [(dired).‘(none] > [ (direct)/ (none) > unavailable unavailable unavailable unavailable




Visitor Flow with Advanced Segmenting

an Visitors Flow - Goegle Anal » \
L C | B https;//www.google.com/analytics/web/?pli=1#report/visitors-flow/a103989w121207p72749/%3F_advseg%3Dbuiltin1%26_date00%3020120101%26_date01%3D20120331%26_pathlen%3D2 b 35 | [ X

-

G()Ogle Analytics Oldversion michael@plauditcom Seftings My Account  Sign out

httpifwnnner. PlauditDesign.com - hitp. .
www.PlauditDesign.com [DEF...

Standard Reporting Custom Reporting Admin Help

Visitors Flow All Visits b Connections: ————————— Jan 1, 2012 -Mar 31, 2012 ~
3 = Starting pages 1st Interaction 2nd Interaction 3rd Interaction
hod 5.5K Visits 2.92K Drop Offs 2.57K Visits 843 Drop Offs 1.71K Visits 618 Drop Offs 1.09K Visits 285 Drop Offs
Ay !!index.html i | Iminneapoli...folio.html )
_) Iminneapoli...folio.html | " 329 239
885
+ google / organic J . o .
1.66K . Idesign-services.html s A s TRkl |
214 A
Icontact-we...polis.html B - * fweb-design...mpany.htmi
= 376 | 1 Iminneapoli...folio.html i 108
findex.html 172
X 421K ) . = Icontact-we...polis.html |
] Idesign-services.html * fweb-design...mpany.htmj{ 80
(direct) / (none) 34T 134
1.16K i ! ' ~ findex.html | o
I : “fcontact-we...polis.htmi f 5 |
Iweb-design...mpany.htm 110
“M2 1 (+72 more pages)
1449 Y
(+80 more pages)
google | cpc fweb-design...stimonials ] ] 753
1.01K 102
B “Imi li...folic.html
1T;nneap0| i i (+75 more pages) I
1543 .
adCenter / cpc “Iminnesota-...esign.htmi \
365 E 85
" Iminneapoli...esign.html ¥
MPR /-cpe i
g1 ~ Iportfolio ]
73
(other)
1.19K (+93 more pages)

913

This report was generated on 4/16/12 at 3.07 PM - Refresh Report




Visitor Flow with Advanced Segmenting

/ n Visitors Flow - Goegle Anal » \

L C | B https;//www.google.com/analytics/web/?pli=1#report/visitors-flow/a103989w121207p72749/%3F_advseg%3Dbuiltin1%26_date00%3020120101%26_date01%3D20120331%26_pathlen%3D2 b 35 | [ X

G()Dgle ,ﬂma]ytics Oldversion michael@plauditcom Settings My Account  Sign out
mm.:;;xﬁ:;%lﬁm?p Home Standard Reporting Custom Reporting Admin Help
Visitors Flow All Visits b Connections: ————— A4 Jan 1‘ 2012 -Mar 31‘ 2012 =
| Q
m Mon-bounce Visits i Starting pages 1st Interaction 2nd Interaction 3rd Interaction
~ Custom Segments 5.5K Visits 2.92K Drop Offs 2.57K Visits 843 Drop Offs 1.71K Visits 618 Drop Offs 1.09K Visits 285 Drop Offs
] Google CPC with | findex.html h | Iminneapoli...folio.html \
_) Godl Complaon >0 /minneapoli...folio.html | *329 239
Completed goal 3 = 0 885
3 gooy times 1 . N e
1.66 . . B esign-services.htm |
Clicked Email ,!;imgn-aerwces.html ) 138
Address: Sales
Goal Completion > 0 = Icontact-we...polis.html B ~ *fweb-design...mpany:htmi
= 376 | 1 Iminneapoli...folio.html i 108
Display as alphabetical list findex.html 112 .
X 421K ) ) Icontact-we...polis.html |
] Idesign-services.html * fweb-design...mpany.htmj{ 80
(direct) / (none) 34T 134 -~
1.16K i findex.html | A
I : “fcontact-we...polis.htmi f 5
Iweb-design...mpany.htm 110
“ay ! (+72 more pages)
1449 Y
(+80 more pages)
google | cpc fweb-design...stimonials ] ] 753
1.01K 102 '
B *fmi li...folic.html
1T;nneapo i i (+75 more pages) L
1543
adCenter / cpc “Iminnesota-...esign.htmi \
365 E 85
" Iminneapoli...esign.html i
MPR /-cpe i
g1 ~ Iportfolic ]
73
(other)
1.19K (+93 more pages)
913
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Visitor Flow with Advanced Segmenting

/ n Visitors Flow - Goegle Anal » \

L C | B https;//www.google.com/analytics/web/?pli=1#report/visitors-flow/a103989w121207p72749/%3F _advseg%3Duser2134176997%26_date00%3020120101%26_date01%3020120331%26_pathl & 35 | (A X

G()Dgle ,ﬂma]ytics Oldversion michael@plauditcom Settings My Account  Sign out i
mm.:;;xﬁ:;%lﬁm?p Home Standard Reporting Custom Reporting Admin Help
Visitors Flow Goal Completion > 0 v Connections: ————————— Jan 1, 2012 -Mar 31, 2012 ~
Medi = Starting pages 1st Interaction 2nd Interaction 3rd Interaction
hod &7 Visits 5 Drop Offs 85 Visits 10 Drop Offs 67 Visits 26 Drop Offs 37 Visits 7 Drop Offs
(A Icontact-we...polis.html
: .8 )
+
google ) organic Icontact-us...ccess.html
34 37 Icontact.us...ccess.html
| Icontact-we...polis.html i '
52
: ; findex.html b
L] | L 7 ]
Icontact-we...polis.html . =
google / cpc 8 ! Iminneapoli...folio.html
2 ] 3 '
E ; Jdesign-services.html E - fweb-design...yment.html.
Iminneapoli...folio.html 5 2
16 [
. 2 +1 more pages,
(direct) / (none) | lindex.html . Ei e
o ; | lcontact-we...polis.html 3
3

Idesign-services.html

9 “fweb-design..mpany-htmt

unitedstate.../ referral ~ Tweb-design...yment htm) <
3 1
- - = Iminneapoli...esign.html B Icontact.us...ccess.html . (+9 more pages)
designfirmz.../ referral 1 3 12
0 i
. Iweb-design...polis.html !
1 - fweb-design...mpany.htmi
(other) N 2
17 (+6 more pages)
| 9 1 (+5 more pages) |
1

3
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Visitor Flow with Advanced Segmenting

u Visitors Flow - Google Anal, = \
€ - C | B nitps;//www.google.com/analytics/web/?pli=1#report/visitors-flow/a103989w121207p72749/%3F _advseg%3Duser2134176997%26_.date00%3D20120101%26_date01%3D20120331%26_pathl ci ﬂ?: () X

-

GODgle Ana]ytics Oldversion michael@plauditcom Settings My Account  Sign out
ﬁ;\,p]auzz‘:ﬁ;:;'igmmh:p - Standard Reporting Custom Reporti Admin Help
Visitors Flow Goal Completion = 0 - Connections: ————————— Jan 1, 2012-Mar 31, 2012 ~
S = Starting pages 1st Interaction 2nd Interaction & 3rd Interaction
hd 7 Visits 5 Drop Offs 85 Visits 10 Drop Offs 67 Visits 26 Drop Offs 37 Visits 7 Drop Offs

Icontact-we...polis.html
3/8 I

Icontact-us...ccess.html
33137

+
google [ organic
16734
Icontact-we...polis.html
501 52
findex.html

;IJ 46172
google [ cpc
TN
{direct) / {(none)
1112
unitedstate.../ referral
3
{other)
12717

findex.html

4717 .

Icontact-web-de...inneapolis.html
(1 page)

= 45Through traffic (86.5%)
Yy - 7 Drop-offs (13.5%)

52 Viisits

lindex.html .
3

Iminneapoli...esign.html

211

Iweb-design...polis.html

211

(+6 more pages)
219
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In-Page Analytics

/ mln-PageAnalﬁics- Google = \

T

&= C | B https://www.google.com/analytics/web/?pli=1#report/inpage/al03989w121207p72749/%3F _advseg%3Duser2134176997%26_date00%3020120101%26_date01%3D20120331%26_pathLen%: b vy | (8 N\

In-Page Analytics Jan 1, 2012 -Mar 31, 2012 ~

Advanced Segments Add to Dashboard

- Goal Completion = 0 3.46% of total pageviews

In-Page

Clicks + |with more than: 0.00% - 8 Show bubbles n Show color | J

b Contact UWa 651 e F
W, J y ( ) 646-0696
m m » Request a Free Meeting

p Dmlaln Home Portfolio  Services  AboutUs  Contact Us Eelilin s ’

Website for

Bay West

Plaudit Design created a new
website that educates users about
B Bay West's environmental
remediation and munitions
response capabilities and provides
easy access 1o Bay West's services.

e —

m l ¥ View Project Details | or Contact Now

Web Design Samples "CJES could not be more
————— satisfied with the professionalism
g and expertise shown by Plaudit

Design. There was never a step
O Hore Work in the entire process where |

wasn't fully informed of what was

@ 2012 Google | Analytics Home | Terms of Semvice | Privacy Policy | Contact us | Send Feedback




A/B Testing

| #% Professional Minneapolis V.

L C' @ www.plauditdesign.com/web-design-minneapolis.htm

Creating successful websites requires experience and
knowledge in graphic design, web development, website
hosting, Internet marketing and site maintenance. Plaudit
Design performs all of these and more in a professional
environment. Realize your business goals with our results-
oriented design process.

Web Design Examples
- PAINTING MAKE WASTE
LESS WORK
B

free

L%
|~

m

Tenet Painting

Tenet Painting wanted a redesign of their
existing website to increase traffic to their site
and gain new customers.

Greystone Construction

Greystone Construction needed a new web
design that featured a clean, professional look
with strong usability and visual appeal to

SKB Environmental

The solid waste disposal company hired
Plaudit to redesign and launch their website
with improved functionality, simplicity and a

" T highlight their construction abilities and user-friendly interface.
featured projects. B secMore
I 3= More

+ View More Client Work

Launch Your New Site. Click to... | * Contact Us |

ff_!i_-& [ L;J ® 2012 Plaudit Design. 2470 U Ave W, St. Paul, MN 55114, (& = SITEMAP = PRIVACY POLICY = EMPLOYMENT - X \ ,

Get Started. Click to... | > Contactus | ~A~

Find Out How to Get Started. Go ahead and... | * ContactUs |

plaudit

“ e @

WWW.PLAUDIT.COM - MICHAEL SCHLOTFELDT



A/B Testing

=N
#% Professional Minneapolis V. = ‘ ,": mTop EusnispSongicfaliii
&« € | © www.plauditdesign.com/web-design-minn €« c 2 https://www.google.com/analytics/web,/?pli=1#report/content-event-events/al03989w121207p72749/%3F_advseg%3Duser2l C» * a2,

TR VeI

-

Creating successful websites requi ALL » EVENT CATEGORY: CTA [*| » EVENT ACTION: Button Click [=

knOWIedge in graphic design web Advanced Segments Customize Email BETA  Export +  Add to Dashboard
hosting, Internet marketing and site
Design performs all of these and m

Goal Completion > 0 0.05% of total unique events

; ; : Explorer ]
environment Realize your business P
oriented design process. Event Site Usage Ecommerce
Total Events ~ vs. Select a metric Day  Week Month @ of %
Web Design Examples ® Total Events (Goal Completion = 0)

= =l =l = = = > * 1 * g =
Jan 2011 Apr 2011 Jul 2014 Oct 2011 Jan 2012
Total Events Unigue Events Event Value Avg. Value
Tenet Painting Goal Completion > 0 15 14 0 0.00 |
Tenet Painting wanted a redesign of thair % of Total: 0.18% (8,095) % of Total: 0.06% (29,719) % of Total: 0.00% (0) ite Avg: 0.00 {0.00%)

existing website to increase traffic to their site

and gain new customers. Primary Dimension: Ewvent Label Other

u See More — -
Secondary dimension ~ | SortType: | Default ~ Q  advanced B @ | = | & |
Event Label Total Events A Unique Events Event Value Avg. Value
1. Launch Your Mew Site. Click to... Contact Us 7 6 0 0.00
2. Jumpstart Your Website. Find out how by... Contacting Us 2 2 0 0.00
Launch
3. Want to Learn More? Please... Contact Us 2 2 0 0.00
4. Discover the Possibilities. Start by... Contacting Us 1 1 0 0.00
oo/ [ [E] ] BN © 2012 Pludit Design. 2470 University Ave |
— 5. Find Out How to Get Started. Go ahead and... Contact Us 1 1 0 0.00
Ge 6. Find Out How To Get Started. Go ahead and... Contact Us 1 1 0 0.00
Find Out How 7. Want to see more? Simply... Contact Us 1 1 0 0.00

Show rows: n Goto: | 1 1-Tof7 | £ > o

This report was generated on 4/16/12 at 5:18 PM - Refresh Report
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Measuring Interaction

;';- @ Conference Schedule for Ty = \

&« C  © www.twincitiestechpulse.com/schedule.htm vy O N

techpulse

2012 Conference Schedule

Highlight sessions by topic: Management Technical Education
Full Schedule Print.:) Your Interests Print :}maii
8:00 am - 8:30 am &:00 am - 8:30 am
Registration Registration
Upper level of the River Centre - near skyway Upper level of the River Centre - near skyway
8:30 am - 9:00 am 8:30 am - 9:00 am
Welcome Presentation & Continental Breakfast Welcome Presentation & Continental
Ballroom Breakfast

Ballroom

9:00 am - 3:15 am

SR | oo0am gitsam |

Break
Expo Tables Break
Expo Tables
%15 am - 10:00 am
915 am - 10:00 am
Systems Management - The Case for an Becoming an Instrument-Rated Leader
QOunce of Prevention Meeting Room 2 Website Trends and Technigues to
Meeting Room 1 Learn how to begin adding business metrics to Impr(_we‘rour i Bl
Investigate the strategies and resources available their management tool box. Meeting Room 7
to keep your computing infrastructure humming. We will cut through the hype to discuss trends

and technigues related to your website to
improve your marketing efforts both online and -




Measuring Interaction

&~

;';- @ Conference Schedule for Ty = \

(6

C  © www.twincitiestechpulse.com/schedule.htm

Schedule

techpulse

AR A RN N

Location Partners  Register

-

2012 Conference Schedule

Highlight sessions by topic:

Full Schedule Print

8:00 am - 8:30 am

Registration
Upper level of the River Centre - near skyway

8:30 am - 9:00 am

Welcome Presentation & Continental Breakfast
Ballroom

9:00 am - 9:15 am

Break
Expo Tables

%15 am - 10:00 am

Systems Management - The Case for an
Ounce of Prevention
Meeting Room 1

Investigate the sirategies and resources available
to keep your computing infrastructure humming.

S

Becoming an Instrument-Rated Leader
- Meeting Room 2

Learn how to begin adding business metrics to
their management tool box.

Qagemem Technical Educa@

print {Email )

&:00 am - 8:30 am

Registration

Your Interests

Upper level of the River Centre - near skyway

8:30 am - 9:00 am

Welcome Presentation & Continental
Breakfast

Ballroom

9:00 am - 3:15 am

Break
Expo Tables

915 am - 10:00 am

i, —

Website Trends and Technigues to
Improve Your Marketing

Meeting Room 7

We will cut through the hype to discuss trends

and technigues related to your website to
improve your marketing efforts both online and -




But, what about

offline campaigns?

A

plaudit

LLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLL



Spikes and Annotations

(e
/W Al Traffic - Google Analytic < |
L C | B hitps://www.google.com/analytics/web/?pli=1#report/trafficsources-all-traffic/al7237434w34944374p34269533/%3F _advseg%3D%26_da b 9 Ca A
il n
ALL » SOURCE/MEDIUM: (direct) / (none) =
Advanced Segments Email BETA  Export ~  Add to Dashboard
& 28.74% oftotal visits
Explorer B
Site Usage Goal Set 1 Ecommerce
Visits ~ |v5. GSelect a metric Day Week Month d ...
® Visits
= =
= =
- =
Visits Pages/Visit Avg. Visit Duration % MNew Visits Bounce Rate
10,781 3.12 00:02:46 71.59% 39.87%
% of Total: 28.74% [5,197) Site Avg: 3.34 (-6.38%) Site Avg: 00:02:23 (15.42%) Site Avg: TE.4T% (-6.39%) ite Avg: 47.04% [-15.25%)
Primary Dimension: Source/Medium  Other
PlotRows  Secondary dimension - S0tType:  Default + Q advanced (H © = | kR | £ |
Source/Medium Vigits A Pages/Visit Avg. Visit Duration % New Visits Bounce Rate
] 1. (direct)/ (none) 10,781 312 00:02:46 71.59% 39.87%
Show rows: n Goto: | 1 1-10f1 | 4 >
This report was generated on 4/16/12 at §:34 PM - Refresh Report L
@ AT (el | Amnlhdine Hemns | Tarmae sf @annme | Dreivemene Dalicae | Camtmet e | Samd Eomdbnsls -

WWW.PLAUDIT.COM - MICHAEL SCHLOTFELDT



General Idea and Tools

* Mobile Devices * Landing Pages
* QR Codes and Vanity URLs * Digital Printing

[ Seanch £patmants to: e

THIES & TALLE

MAMNAGEMENT

FIND YOUR NEW APARTMENT!
55114

Rent Range

55114

H
F
m
a
g
3
g
E
8
E

aund h o .
N —l . .

I

Pets
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General Idea and Tools

* Mobile Devices * Landing Pages

* QR Codes and Vanity URLs * Digital Printing

Call Today!

(763) 477-3664

Protect your family with
Fast and Local

Enjoy peace of mind with
From WH Security g s Starting at
' ' fmenth

FREE IN-HOME CONSULTATION

E
reeze Sensors REQUEST INFORMATION
24-Hour Monitoring Nanaz
Fast Alarm Response PHEKE
Minnesota Baged EMAIL

Low Monthly g
enly $22. !isl.lrm::]es SUESNS or Cemmes

(763) 477.3654

L

domain.com/short
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General Idea and Tools

* Mobile Devices * Landing Pages
* QR Codes and Vanity URLs * Digital Printing

WWW.PLAUDIT.COM - MICHAEL SCHLOTFELDT
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How 1t Works

* Short Vanity URL
* QR Code
* Track Separately

plaudit

DESIG

Ready for
Results?

Start connecting with
your audience today.

* Web Design

* Internet Marketing
* Brand Development
* Printed Media

plaudit. d L ' 4L —
com/design [a]%# | laudx R

¢ ©  hitp/wwwiplaua

_—nnaex.html?utm_source=event&utm_medium=short-url&utm_campaign=event

—

http://www.plauditdesign.com/index.html?utm_source=event&utm_medium=qr-code&utm_campaign=event



On The Radio

* Vanity URL

* Redirect to tracking URL
* Easy to phrase remember
* Length is not as important
* Purchase misspellings
* Call to action

* Repeat the phrase

WWW.PLAUDIT.COM - MICHAEL SCHLOTFELDT
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Postcard with
Variable Data

* Unique tracking by:
— Marketing message
— Industry
— Geography
— Or other criteria
* Test results

* Change campaign early

A

pl

W,

audit

DESIGN



Trends and
L.essons

That you can implement today.

A

plaudit
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Devices and Technology

* Responsive web design
* Flashis out HTMLS is in

[ Seacch tpamments fos fer

€ C O wenthiestalle.com

FIND YOUR NEW APARTMENT!

55114
FIND YOUR NEW APARTMENT!

Rent Range

Rent Range Bedroom Bathroorm
Al Lamt L Laast
P
§ $74
Parking Laundry

Pets

WWW.PLAUDIT.COM MICHAEL SCHLOTFELDT



Blwfae AW ——
PO B P L Lt ettt R R Regisier

Simplification W

* Less is more

* Emphasize what is
Important

* Options lead to user
paralysis

Az well gs
Cheek s e

Laem u

A
plaudit
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Wamsn\enture . Maripeos T

« ¢ n e —
| ) v'm"“"""j"”e'\f&l'lture_crg T e | By ==

o —— For Success

* Photos of people

* Prominently show
results

* (Calls to actions

155 ENTREPREMEURSHIP
From start-up and aco i capital throwsgh
buildrg and axpandr r busness, the )
Entrepreneurship Path chars your way 10 success

* Videos and interactive
Illustrations

LEARN ABOUT OUR SPAING CONFERENCE

e Dypin by Peudt Dt —

r

LN O

plaudit
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Social

* Strategic thinking and
planning

Easy sharing of content

Gateway pages

Track results

WWW.PLAUDIT.COM - MICHAEL SCHLOTFELDT

fugy,

pl

audlt
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Know What Works

* Plan and define your metrics
* Collect your campaign data

* Analyze results and refine

A

plaudit
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Questions?

Plaudit.com/techpulse2012

o X7

A

plaudit
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